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Methodology

This survey was conducted in Great Britain via the TNS face to face omnibus survey, using CAPI (Computer Assisted Personal Interviewing). 

Appendix 1 contains a copy of the questionnaire.

1. SAMPLING

A representative sample of c.1,000 adults was interviewed in home in approximately 72 locations throughout Great Britain. The sample was 

selected using a random location method, which is described in Appendix 2.

  

2. FIELDWORK DATES

Interviewing was conducted from 28 May - 01 June 2008.

3. LENGTH OF INTERVIEW

To ensure that each client’s question set receives the full attention of respondents, the average interview length is restricted to 30 minutes.

4. WEIGHTING

The sample has been weighted to represent the adult population of Great Britain aged 16+.   The details of the weighting are shown at the end 

of the tables.

5. TERMS OF CONTRACT

The advance approval of TNS must be obtained for any press release or publication of the findings of this survey.  Such approval will normally 

only be refused on grounds of inaccuracy or misrepresentation.



Notes on Tables

 The unweighted samples (actual number of people interviewed) are shown in the top row of each table.

 The weighted bases are shown in the second row of the table.  The percentages are calculated on these weighted bases and all the other 

figures in the table are also weighted ones.

 The definition of each breakdown is shown separately at the head of each column.  The total number of respondents within a breakdown is 

shown, unweighted and weighted, directly below the column title.

 The tables show both actual numbers and percentages.  These percentages are usually based on the column totals.  If the percentages 

have been calculated by rows, then ‘100%’ will appear opposite each row in the TOTAL column.

 Percentages are rounded to the nearest whole number.  This may cause some mutually exclusive categories to sum to slightly more than or 

less than 100%.

 Any percentages calculated on small bases should be treated with caution as they may be subject to wide margins of sampling error.  This 

is particularly true if the base comprises less than 100 respondents.

 “ - “ Indicates a value of zero.  “ * “ indicates a number or percentage less than 0.5.

 For questions where more than one answer is allowed, the percentages representing different responses may well add to considerably 

more than 100%.

 ‘Nets’ or ‘overcodes’ are sometimes used to cover two or more responses.  If a respondent has made more than one of these responses, 

he or she will only be counted once in the overcode total, which may therefore be less than the sum of the figures for the individual 

responses.

 Where mean scores and standard errors have been calculated, the results will be shown at the foot of the table.  If they have been 

calculated from the answers to a question in the form of a scale, the scores used will be shown next to each row label.  When calculating 

mean scores, ‘Don’t know’ responses are excluded from the calculations.
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  Page Table Title Base Description Base
  1 1 Q.1 We are carrying out a piece of work to look at what nutritional information is provided at 

major burger and pizza chain restaurants. Thinking now if you were to go to a pizza or burger 
take away restaurant or were going to have a delivery from these, would you expect to find 
healthy options on their menus?

Base: All adults 1019

  3 2 Q.2 Research has found that there are some healthy options available. How useful or not 
would it be to have clear, upfront nutritional information on calories, salt, sugar and fat on the 
menu or menu board before you buy?

Base: All adults 1019

  5 3 Q.3 If this information was available, how likely or not would you be to use this information to 
help you pick healthier options?

Base: All adults 1019

  7 4 Sample profiles Base: All adults 1019

  10 5 Weighting matrix - weighted respondents Base: All adults 1000

  12 6 Weighting matrix - unweighted respondents Base: All adults 1019

  14 7 Weighting matrix - weights Base: All adults 0.98



CAPI OmniBus

Table 1 

PRINCIPALINTERNET
SHOPPERACCESSSOCIAL CLASSAGESEX

Fe-
NoYesNoneYesDEC2C1AB65+55-6445-5435-4425-3416-24maleMaleTotal
2807393996203692132481893011531471491541155524671019Unweighted Base
2987023206802952062822161941611531781731405154851000Weighted Base

168429175422166129178125100969110511293334263597Yes
56%61%55%62%56%62%63%58%51%59%59%59%65%66%65%54%60%

1302731452571307810491956562736147181222403No
44%39%45%38%44%38%37%42%49%41%41%41%35%34%35%46%40%
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Nutrition Omnibus Survey: May 2008

Q.1 We are carrying out a piece of work to look at what nutritional information is provided at major burger
and pizza chain restaurants. Thinking now if you were to go to a pizza or burger take away restaurant or were
going to have a delivery from these, would you expect to find healthy options on their menus?
Base: All adults

Fieldwork : 28/05/2008 - 01/06/2008 (Week 22)



CAPI OmniBus

Table 1 

NUTRITIONAL
INFO USE(Q.3)INFO(Q.2)GOVERNMENT REGION

EastYrks
NotNotScotWa-S'thLon-ofS'thWestEastandNrthNrth

likelyLikelyusefulUsefullandlesEastdonEnglWestMidsMidsHmbrWestEastTotal
3386042507168143151122106851018688119371019Unweighted Base
33161024171779381531269877958280131411000Weighted Base

127451795095025906754475559517920597Yes
38%74%33%71%63%66%59%54%55%61%57%72%63%61%48%60%

2041591622082913645844304123295221403No
62%26%67%29%37%34%41%46%45%39%43%28%37%39%52%40%
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Nutrition Omnibus Survey: May 2008

Q.1 We are carrying out a piece of work to look at what nutritional information is provided at major burger
and pizza chain restaurants. Thinking now if you were to go to a pizza or burger take away restaurant or were
going to have a delivery from these, would you expect to find healthy options on their menus?
Base: All adults

Fieldwork : 28/05/2008 - 01/06/2008 (Week 22)



CAPI OmniBus

Table 2 

PRINCIPALINTERNET
SHOPPERACCESSSOCIAL CLASSAGESEX

Fe-
NoYesNoneYesDEC2C1AB65+55-6445-5435-4425-3416-24maleMaleTotal
2807393996203692132481893011531471491541155524671019Unweighted Base
2987023206802952062822161941611531781731405154851000Weighted Base

1093291323071229213194737868778360251188438Very useful (3)
37%47%41%45%41%44%46%43%37%49%44%43%48%43%49%39%44%

941858419589527563433544525153127152279Fairly useful (2)
31%26%26%29%30%25%27%29%22%22%29%29%30%38%25%31%28%
44713184262639241915162127164867115Not very useful (1)
15%10%10%12%9%13%14%11%10%9%11%12%16%11%9%14%12%
3888557144252829372420261186561126Not at all useful (0)
13%13%17%10%15%12%10%13%19%15%13%15%6%6%13%12%13%

203514216502211144206156115114112129134113377340717Net: Useful
68%73%67%74%71%70%73%72%59%71%73%73%77%80%73%70%72%
811598615570516753563936483824114127241Net: Not useful
27%23%27%23%24%25%24%25%29%24%24%27%22%17%22%26%24%
132919231512972485114231942Don't know
4%4%6%3%5%6%3%3%12%5%3%**3%5%4%4%

1.972.121.972.122.032.082.132.061.892.102.082.022.192.212.152.002.07Mean score
1.031.051.131.011.081.061.011.061.181.121.051.080.930.861.061.031.05Standard deviation
0.060.040.060.040.060.070.070.080.070.090.090.090.080.080.050.050.03Standard error
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Nutrition Omnibus Survey: May 2008

Q.2 Research has found that there are some healthy options available. How useful or not would it be to have
clear, upfront nutritional information on calories, salt, sugar and fat on the menu or menu board before you buy?
Base: All adults

Fieldwork : 28/05/2008 - 01/06/2008 (Week 22)



CAPI OmniBus

Table 2 

NUTRITIONAL
INFO USE(Q.3)INFO(Q.2)GOVERNMENT REGION

EastYrks
NotNotScotWa-S'thLon-ofS'thWestEastandNrthNrth

likelyLikelyusefulUsefullandlesEastdonEnglWestMidsMidsHmbrWestEastTotal
3386042507168143151122106851018688119371019Unweighted Base
33161024171779381531269877958280131411000Weighted Base

39393-4382513586234404439406817438Very useful (3)
12%64%-61%32%33%38%49%35%52%46%47%49%52%42%44%

64196-279341947372910232019366279Fairly useful (2)
19%32%-39%43%50%31%29%30%13%24%24%24%27%15%28%

10113115-51201511916175161115Not very useful (1)
30%2%48%-6%3%13%12%11%12%16%21%7%12%2%12%

1176126-125171119149311916126Not at all useful (0)
35%1%52%-15%13%11%9%19%18%9%4%13%7%39%13%

103589-717593210598634966585910323717Net: Useful
31%97%-100%75%84%68%78%65%64%70%71%73%79%57%72%

21820241-176372630232420162517241Net: Not useful
66%3%100%-21%16%24%21%31%30%26%24%20%19%41%24%
101--3-112445453142Don't know
3%*--4%-7%1%5%6%5%4%7%2%1%4%

1.082.600.482.611.962.042.032.201.842.032.112.202.172.271.622.07Mean score
1.030.590.500.491.020.961.020.971.131.211.020.911.080.931.391.05Standard deviation
0.060.020.030.020.120.150.090.090.110.140.100.100.120.090.230.03Standard error
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Nutrition Omnibus Survey: May 2008

Q.2 Research has found that there are some healthy options available. How useful or not would it be to have
clear, upfront nutritional information on calories, salt, sugar and fat on the menu or menu board before you buy?
Base: All adults

Fieldwork : 28/05/2008 - 01/06/2008 (Week 22)



CAPI OmniBus

Table 3 

PRINCIPALINTERNET
SHOPPERACCESSSOCIAL CLASSAGESEX

Fe-
NoYesNoneYesDEC2C1AB65+55-6445-5435-4425-3416-24maleMaleTotal
2807393996203692132481893011531471491541155524671019Unweighted Base
2987023206802952062822161941611531781731405154851000Weighted Base

79263100242907210971556155586251206136342Very likely (3)
27%37%31%36%30%35%39%33%28%38%36%32%36%37%40%28%34%

841846919988436968373740545645127141268Fairly likely (2)
28%26%21%29%30%21%25%31%19%23%26%31%32%32%25%29%27%
67108501254243563429242729382874101175Not very likely (1)
23%15%16%18%14%21%20%16%15%15%18%16%22%20%14%21%18%
471096888493834344229253116127185156Not at all likely (0)
16%15%21%13%17%19%12%16%22%18%16%17%9%9%14%17%16%

16344716944117811417814092989511211896333277610Net: Likely
55%64%53%65%60%55%63%65%47%61%62%63%68%68%65%57%61%

11421711821391819068715352605440145186331Net: Not likely
38%31%37%31%31%39%32%32%37%33%34%34%31%29%28%38%33%
20393426261114832106624372359Don't know
7%6%10%4%9%5%5%4%16%6%4%3%1%3%7%5%6%

1.701.911.701.911.811.751.941.851.641.861.851.811.951.991.981.711.85Mean score
1.061.101.181.041.091.151.061.071.201.151.111.090.980.971.091.081.09Standard deviation
0.070.040.060.040.060.080.070.080.080.100.090.090.080.090.050.050.04Standard error
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Nutrition Omnibus Survey: May 2008

Q.3 If this information was available, how likely or not would you be to use this information to help you
pick healthier options?
Base: All adults

Fieldwork : 28/05/2008 - 01/06/2008 (Week 22)



CAPI OmniBus

Table 3 

NUTRITIONAL
INFO USE(Q.3)INFO(Q.2)GOVERNMENT REGION

EastYrks
NotNotScotWa-S'thLon-ofS'thWestEastandNrthNrth

likelyLikelyusefulUsefullandlesEastdonEnglWestMidsMidsHmbrWestEastTotal
3386042507168143151122106851018688119371019Unweighted Base
33161024171779381531269877958280131411000Weighted Base

-3428334158495229323226276011342Very likely (3)
-56%3%47%20%21%32%41%30%41%33%31%34%46%28%34%

-26812255301634402615302323284268Fairly likely (2)
-44%5%36%38%43%22%31%26%20%31%28%28%22%9%27%

175-9478853220201119159308175Not very likely (1)
53%-39%11%10%12%21%16%20%14%20%18%11%23%21%18%

156-1242522623102015101115816156Not at all likely (0)
47%-52%4%28%15%15%8%20%19%10%14%19%6%39%16%

-610205894624839255476149508815610Net: Likely
-100%8%82%58%64%54%73%56%61%64%59%62%68%37%61%

331-2181033010553039262926243725331Net: Not likely
100%-90%14%38%28%36%24%40%33%30%32%30%28%60%33%

--42533164445765159Don't know
--1%3%4%8%10%3%4%6%6%9%8%4%3%6%

0.532.560.592.301.511.761.802.101.681.881.931.851.842.121.261.85Mean score
0.500.500.730.811.121.011.100.961.131.181.001.071.140.971.271.09Standard deviation
0.030.020.050.030.130.160.100.090.110.130.100.120.130.090.210.04Standard error
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Nutrition Omnibus Survey: May 2008

Q.3 If this information was available, how likely or not would you be to use this information to help you
pick healthier options?
Base: All adults

Fieldwork : 28/05/2008 - 01/06/2008 (Week 22)



CAPI OmniBus

Table 4 

UnweightedWeighted
10191019Unweighted Base
10191000Weighted Base

Sex
467485Male
46%49%

552515Female
54%51%

Age
11514016-24
11%14%

15417325-34
15%17%

14917835-44
15%18%

14715345-54
14%15%

45435655+
45%36%

Class
189216AB
19%22%

248282C1
24%28%

213206C2
21%21%

369295DE
36%30%

Working status
348411Full time
34%41%

103109Part time (8-29 hrs)
10%11%

107Part time (under 8 hrs)
1%1%

343244Retired
34%24%
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Nutrition Omnibus Survey: May 2008

Sample profiles
Base: All adults

Fieldwork : 28/05/2008 - 01/06/2008 (Week 22)



CAPI OmniBus

Table 4 

UnweightedWeighted
10191000Weighted Base

1316Still at school
1%2%

4254Full time higher
4%5%education

3941Unemployed (seeking)
4%4%

121118Unemployed (not seeking)
12%12%

370376Male chief income earner
36%38%

274242Female chief income
27%24%earner

251256Male main shopper
25%26%

488447Female main shopper
48%45%

Household size
2131811
21%18%

3873582
38%36%

1771953
17%19%

1411554
14%15%

1011125+
10%11%

Government region
3741North East
4%4%

119131North West
12%13%
8880Yorkshire & Humber
9%8%
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Nutrition Omnibus Survey: May 2008

Sample profiles
Base: All adults

Fieldwork : 28/05/2008 - 01/06/2008 (Week 22)



CAPI OmniBus

Table 4 

UnweightedWeighted
10191000Weighted Base

8682East Midlands
8%8%

10195West Midlands
10%10%

10698East of England
10%10%

122126London
12%13%

151153South East
15%15%

8577South West
8%8%

4338Wales
4%4%

8179Scotland
8%8%
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Nutrition Omnibus Survey: May 2008

Sample profiles
Base: All adults

Fieldwork : 28/05/2008 - 01/06/2008 (Week 22)



CAPI OmniBus

Table 5 

SouthMidlandsNorthTotal
355.67313.45330.881000.00Total
13.9210.5811.8136.31Men ABC1 : 16-24

4%3%4%4%
40.0626.1226.0992.26Men ABC1 : 25-44

11%8%8%9%
30.1024.2923.5477.93Men ABC1 : 45-64

8%8%7%8%
14.3511.3310.4836.15Men ABC1 : 65+

4%4%3%4%
4.785.065.4415.28Men C2   : 16-24

1%2%2%2%

13.4512.8913.1839.52Men C2   : 25-44
4%4%4%4%

11.1512.6913.3537.19Men C2   : 45-64
3%4%4%4%

5.796.166.6918.63Men C2   : 65+
2%2%2%2%

5.945.897.7219.55Men DE   : 16-24
2%2%2%2%

13.8312.5015.6641.99Men DE   : 25-44
4%4%5%4%

11.2812.4015.8539.54Men DE   : 45-64
3%4%5%4%

9.0210.6711.3631.05Men DE   : 65+
3%3%3%3%

13.339.8210.6633.81Female ABC1 : 16-24
4%3%3%3%

40.7328.2328.3397.28Female ABC1 : 25-44
11%9%9%10%

31.9625.3025.6682.92Female ABC1 : 45-64
9%8%8%8%

17.1312.4411.9741.54Female ABC1 : 65+
5%4%4%4%

4.318.391.2013.90Female C2   : 16-24
1%3%*1%

11.5411.4111.6934.64Female C2   : 25-44
3%4%4%3%
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Nutrition Omnibus Survey: May 2008

Weighting matrix - weighted respondents
Base: All adults

Fieldwork : 28/05/2008 - 01/06/2008 (Week 22)



CAPI OmniBus

Table 5 

SouthMidlandsNorthTotal
355.67313.45330.881000.00Total

9.9211.0111.5632.49Female C2   : 45-64
3%4%3%3%

4.705.034.9314.66Female C2   : 65+
1%2%1%1%

6.246.438.6821.36Female DE   : 16-24
2%2%3%2%

14.5513.3217.5645.42Female DE   : 25-44
4%4%5%5%

12.6614.1817.3144.15Female DE   : 45-64
4%5%5%4%

14.9117.3320.1752.41Female DE   : 65+
4%6%6%5%
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Weighting matrix - weighted respondents
Base: All adults

Fieldwork : 28/05/2008 - 01/06/2008 (Week 22)



CAPI OmniBus

Table 6 

SouthMidlandsNorthTotal
3583363251019Total
1613433Men ABC1 : 16-24
4%4%1%3%

32161765Men ABC1 : 25-44
9%5%5%6%

23212064Men ABC1 : 45-64
6%6%6%6%

22181959Men ABC1 : 65+
6%5%6%6%
33511Men C2   : 16-24
1%1%2%1%

1114934Men C2   : 25-44
3%4%3%3%

1171028Men C2   : 45-64
3%2%3%3%

117927Men C2   : 65+
3%2%3%3%

610319Men DE   : 16-24
2%3%1%2%

1314734Men DE   : 25-44
4%4%2%3%

17141243Men DE   : 45-64
5%4%4%4%

10211950Men DE   : 65+
3%6%6%5%
75921Female ABC1 : 16-24
2%1%3%2%

29192270Female ABC1 : 25-44
8%6%7%7%

27212472Female ABC1 : 45-64
8%6%7%7%

15172153Female ABC1 : 65+
4%5%6%5%
27110Female C2   : 16-24
1%2%*1%

1691338Female C2   : 25-44
4%3%4%4%
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Weighting matrix - unweighted respondents
Base: All adults

Fieldwork : 28/05/2008 - 01/06/2008 (Week 22)



CAPI OmniBus

Table 6 

SouthMidlandsNorthTotal
3583363251019Total
13141441Female C2   : 45-64
4%4%4%4%
97824Female C2   : 65+
3%2%2%2%
510621Female DE   : 16-24
1%3%2%2%

20212162Female DE   : 25-44
6%6%6%6%

18161852Female DE   : 45-64
5%5%6%5%

22323488Female DE   : 65+
6%10%10%9%
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Nutrition Omnibus Survey: May 2008

Weighting matrix - unweighted respondents
Base: All adults

Fieldwork : 28/05/2008 - 01/06/2008 (Week 22)



CAPI OmniBus

Table 7 

SouthMidlandsNorthTotal
0.990.931.020.98Total
0.870.812.951.10Men ABC1 : 16-24
1.251.631.531.42Men ABC1 : 25-44
1.311.161.181.22Men ABC1 : 45-64
0.650.630.550.61Men ABC1 : 65+
1.591.691.091.39Men C2   : 16-24
1.220.921.461.16Men C2   : 25-44
1.011.811.341.33Men C2   : 45-64
0.530.880.740.69Men C2   : 65+
0.990.592.571.03Men DE   : 16-24
1.060.892.241.23Men DE   : 25-44
0.660.891.320.92Men DE   : 45-64
0.900.510.600.62Men DE   : 65+
1.901.961.181.61Female ABC1 : 16-24
1.401.491.291.39Female ABC1 : 25-44
1.181.201.071.15Female ABC1 : 45-64
1.140.730.570.78Female ABC1 : 65+
2.151.201.201.39Female C2   : 16-24
0.721.270.900.91Female C2   : 25-44
0.760.790.830.79Female C2   : 45-64
0.520.720.620.61Female C2   : 65+
1.250.641.451.02Female DE   : 16-24
0.730.630.840.73Female DE   : 25-44
0.700.890.960.85Female DE   : 45-64
0.680.540.590.60Female DE   : 65+
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Nutrition Omnibus Survey: May 2008

Weighting matrix - weights
Base: All adults

Fieldwork : 28/05/2008 - 01/06/2008 (Week 22)



APPENDIX 1

Questionnaire
Q.1 We are carrying out a piece of work to look at what nutritional 
information is provided at major burger and pizza chain restaurants. 
Thinking now if you were to go to a pizza or burger take away 
restaurant or were going to have a delivery from these, would you 
expect to find healthy options on their menus?

01: Yes
02: No

SHOW SCREEN

Q.2 Research has found that there are some healthy options 
available. How useful or not would it be to have clear, upfront 
nutritional information on calories, salt, sugar and fat on the menu or 
menu board before you buy?

01: Very useful
02: Fairly useful
03: Not very useful
04: Not at all useful
(DK)

SHOW SCREEN

Q.3 If this information was available, how likely or not would you be 
to use this information to help you pick healthier options?

01: Very likely
02: Fairly likely
03: Not very likely
04: Not at all likely
(DK)



APPENDIX 2

TNS Omnibus Random Location Sampling Method

The TNS CAPI Omnibus employs a random location methodology, using sampling points which are sub samples of those determined in a 

sampling system developed by TNS for its internal use.  

SAMPLING FRAME

2001 Census small area statistics and the Postal Address File (PAF) were used to define sample points. These are areas of similar population 

sizes formed by the combination of wards, with the constraint that each point must be contained within a single Government Office Region 

(GOR). In addition, geographic systems were employed to minimise the drive time required to cover each area as optimally as possible. 

600 points were defined south of the Caledonian Canal in Great Britain (GB), and, for UK samples, another 25 points were defined in a similar 

fashion in Northern Ireland. A further 5 points were defined north of the Caledonian Canal. These differ in size from the other points and each 

other to meet the need to separately cover the different parts of the Highlands and Islands.

STRATIFICATION AND SAMPLE POINT SELECTION

285 points were selected south of the Caledonian Canal for use by the Omnibus after stratification by Government Office Region and Social 

Grade.  They were also checked to ensure they are representative by an urban and rural classification.  Those points are divided into two 

replicates. Each set is used in alternate weeks. A further point north of the Caledonian Canal is issued every other week.



APPENDIX 2

16 of the points in Northern Ireland were selected and divided into four replicates. Those replicates are used in rotation to give a wide spread 

across the Province over time in the UK samples. Similarly the statistical accuracy of the GB sampling is maximised by issuing sequential waves 

of fieldwork systematically across the sampling frame to provide maximum geographical dispersion. This ensures that the sample point selection 

remains representative for any specific fieldwork wave.

SELECTION OF CLUSTERS WITHIN SAMPLING POINTS

All the sample points in the sampling frame have been divided into two geographically distinct segments each containing, as far as possible, 

equal populations.  The segments comprise aggregations of complete wards.  For the Omnibus alternate A and B halves are worked each wave 

of fieldwork.  Each week different wards are selected in each required half and Census Output Areas selected within those wards. Then, groups 

of Output Areas containing a minimum of 125 addresses are sampled in those areas from the PAF. 

INTERVIEWING AND QUOTA CONTROLS

Assignments are conducted over two days of fieldwork and are carried out on weekdays from 2 p.m. – 8 p.m. and at the weekend.  Quotas are 

set by sex (male, female housewife, female non-housewife); within female housewife, presence of children and working status, and within men, 

working status, to ensure a balanced sample of adults within effective contacted addresses.  Interviewers are instructed to leave 3 doors 

between each successful interview.
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