	Young People and Alcohol Guidance

Consultation Response Form

The closing date for this consultation is: 23 April 2009
Your comments must reach us by that date.
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THIS FORM IS NOT INTERACTIVE. If you wish to respond electronically please use the online or offline response facility available on the Department for Children, Schools and Families e-consultation website (http://www.dcsf.gov.uk/consultations).
The information you provide in your response will be subject to the Freedom of Information Act 2000 and Environmental Information Regulations, which allow public access to information held by the Department. This does not necessarily mean that your response can be made available to the public as there are exemptions relating to information provided in confidence and information to which the Data Protection Act 1998 applies. You may request confidentiality by ticking the box provided, but you should note that neither this, nor an automatically-generated e-mail confidentiality statement, will necessarily exclude the public right of access.

	Please tick if you want us to keep your response confidential.
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	Name
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	Organisation (if applicable)
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	Address:
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If your enquiry is related to the policy content of this call for evidence then please contact the DCSF National Enquiry Line on:

Telephone: 0870 000 2288

e-mail: info@dcsf.gsi.gov.uk
 

If you have a query relating to the consultation process you can contact the Consultation Unit on:

Telephone: 01928 794888

Fax: 01928 794 311

e-mail: consultation.unit@dcsf.gsi.gov.uk
Please mark an X in the box below that best describes you as a respondent.
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	Young person (aged 14 or under)
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	Young person (aged 15 - 17)
	[image: image9.png]



	Parent or carer (of a young person aged 14 or under)
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	Parent or carer (of a young person aged 15 - 17)
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	Health professional/organisation
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	Children's services professional/organisation
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	Youth worker/organisation
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	Local Authority/PCT
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	Voluntary sector organisation/charity
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	Other (Please state)
	
	
	
	


	Please specify




The Government asked the Chief Medical Officer to write new Guidance on the consumption of alcohol by children and young people that would set out the current evidence about the effects of youth drinking and give a clear message on how parents can introduce their children to alcohol in a safer way. The key points from the CMO Guidance are:

1. Children and their parents and carers are advised that an alcohol-free childhood is the healthiest and best option. However, if children drink alcohol, it should not be until at least the age of 15 years.

2. If young people aged 15 to 17 years consume alcohol, it should always be with the guidance of a parent or carer or in a supervised environment.

3. Parents and young people should be aware that drinking, even at age 15 or older, can be hazardous to health and that not drinking is the healthiest option for young people. If 15 to 17 year olds to consume alcohol they should do so infrequently and certainly on no more than one day a week.  Young people aged 15 to 17 years should never exceed recommended adult daily limits and on days when they drink, consumption should usually be below such levels.

4. Parental influences on children’s alcohol use should be communicated to parents, carers and professionals. Parents and carers require advice on how to respond to alcohol use and misuse by children.

5. Support services must be available for children and young people who have alcohol related problems and their parents.

Q1)
 Do you understand the 5 key points from the Chief Medical Officer (CMO) Guidance?

You might want to comment on which Guidance points are the most important to stress. Is the language right? Is the message clear enough? What works well/less well for you?
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	Yes
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	No
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	Not Sure


	Comments




Q2)
Do you think the CMO Guidance gives you enough information to enable you to make informed decisions?

You might want to comment on whether you think anything is missing and whether there is anything else you need to know in order to have confidence in using the Guidance. Should they be made into firmer guidelines? Do you think the Guidance will help your decision making?
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	Yes
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	No
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	Not Sure


	Comments


This Consultation is asking for your help in making sure the advice and information offered to parents, carers, children and young people is relevant, helpful and accessible. Chapter four of the full document sets out some initial ideas about how to communicate these issues to support young people in making sensible decisions and assist parents in protecting their children.

Q3) 
Are the evidence messages clear and effective? 

You might like to comment on which ones are the most effective and which are the least effective. Would statistics or case studies and examples make them work better? It would also be useful to know if these evidence messages would make you consider your drinking habits or your children’s drinking habits.
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	Yes
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	No
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	Not Sure


	Comments


Q4)
 Are these advice messages useful and do they make sense? 

Are they enough? What other questions do they raise, if any? Would you know what to do with them? You might like to comment on whether you think they are too general or too specific and whether they are likely to discourage or encourage parents and young people to consider their drinking habits. Do they go far enough?
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	Yes
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	No
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	Not Sure


	Comments


Q5) 
Are the practical messages effective enough to put into practice? Are they clear and workable?
You might like to comment on which groups the messages would work for and those they would not. You might also like to add your own practical tips or examples of other practical advice you have found helpful.  What else would help?
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	Yes
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	No
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	Not Sure


	Comments




Q6)
Who should be communicating these messages to parents and young people? 

You might like to comment on whether other national government or voluntary organisations such as charities would work well as the messenger, on which organisations/groups will work best, and for which audience, and on how we can help those organisations be more effective in getting the message across.
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	Government
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	NHS
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	Local Public Organisations
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	Local Community Groups
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	Other (Please Specify)
	
	


	Comments




Q7)
 What existing campaigns should this campaign work with? 

What else have you seen recently about alcohol that you think could link to these issues? You might like to comment on how these campaigns could work effectively together.
	Comments




Q8)
What do you think would be the most effective ways of communicating these messages to young people and parents?
What would you like to see and where would you like to see it? You might like to comment on which communication channels you think should be used. What times of year do you think the messages should be concentrated? We would like you to comment on where the messages should be made available, for example, online, over the phone, from your GP etc. How should the advice take account of faith and cultural issues?
	Comments




Thank you for taking the time to let us have your views. We do not intend to acknowledge individual responses unless you place an 'X' in the box below.

Please acknowledge this reply [image: image37.png]



Here at the Department for Children, Schools and Families we carry out our research on many different topics and consultations. As your views are valuable to us, would it be alright if we were to contact you again from time to time either for research or to send through consultation documents?
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Yes
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No


All UK national public consultations are required to conform to the following standards:

1. Consult widely throughout the process, allowing a minimum of 12 weeks for written consultation at least once during the development of the policy.

2. Be clear about what your proposals are, who may be affected, what questions are being asked and the timescale for responses.

3. Ensure that your consultation is clear, concise and widely accessible.

4. Give feedback regarding the responses received and how the consultation process influenced the policy.

5. Monitor your department’s effectiveness at consultation, including through the use of a designated consultation co-ordinator.

6. Ensure your consultation follows better regulation best practice, including carrying out a Regulatory Impact Assessment if appropriate.

Further information on the Code of Practice can be accessed through the Cabinet Office Website: http://www.cabinetoffice.gov.uk/regulation/consultation-guidance/content/introduction/index.asp
Thank you for taking time to respond to this consultation.
Completed questionnaires and other responses should be sent to the address shown below by 23 April 2009

Consultation Unit
Ground B
Castle View House
East Lane
Runcorn
WA7 2GJ

Send by email to alcohol.consultation@dcsf.gsi.gov.uk 

